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Publisher: International Trade Centre

Title: Oman: Business Perspectives. Country Report on Non-Tariff Measures.

Publication date and place: Geneva, August 2021.

Page count: 37

Language: English

This report has not been formally edited

Citation: International Trade Centre (2021). Oman: Business Perspectives. Country Report on Non-Tariff Measures. ITC, Geneva.
For more information, contact Samidh Shrestha (shrestha@intracen.org).

For more information on NTM surveys, see www.ntmsurvey.org

ITC encourages the reprinting and translation of its publications to achieve wider dissemination. Short extracts of this paper may be
freely reproduced, with due acknowledgement of the source. Permission should be requested for more extensive reproduction or
translation. A copy of the reprinted or translated material should be sent to ITC.

Digital image(s) on the cover: © Shutterstock

© International Trade Centre (ITC)

ITC is the joint agency of the World Trade Organization and the United Nations



Oman: Business Perspectives

Acknowledgements

The International Trade Centre (ITC) expresses its appreciation to the representatives of enterprises,
business associations and institutions, and the experts who agreed to be interviewed and shared their
experiences on regulatory and procedural trade obstacles.

Paula Castafieda Verano and Samidh Shrestha wrote this report. Abdellatif Benzakri and Mohamed Tarek
Issa contributed to data quality control and provided statistical support.

Samidh Shrestha managed the implementation of the business survey on non-tariff measures in Oman.

ITC expresses its appreciation to the Ministry of Commerce and Industry of Oman and the Public Authority
for Investment Promotion and Export Development (Ithraa) for their cooperation and support in this project.
Ithraa interviewed Omani businesses on their experiences and organized the national stakeholder meetings.

The Non-Tariff Measures Business Survey in Oman was implemented as part of the ITC Programme on
Non-Tariff Measures under the general supervision of Mondher Mimouni, Chief, ITC Trade and Market
Analysis Section, and Ursula Hermelink, Manager of the ITC Programme on Non-Tariff Measures.

ITC thanks the International Islamic Trade Finance Corporation (ITFC) for their financial contribution under
the Aid for Trade Initiative for Arab States (AfTIAS).



Oman: Business Perspectives

Contents

About the paper iii

Acknowledgements iv
Tables and figures Vi
Acronyms Vi
Executive summary vii
UNDERSTANDING NON-TARIFF MEASURES 1
A BUSINESS SURVEY ON NON-TARIFF MEASURES 2
OMANOGS ECONOMY: THE BI G PI CTURE 3
CHAPTER 1 PROFILES OF SURVEYED COMPANIES 9
CHAPTER 2 THE COMPANY PERSPECTIVE 13
NTMs are a hindrance for Omani exporters 13
Foreign regulations make up the bulk of burdensome NTMs 14
Exporters experience difficulties with a variety of non-tariff measures 16
Product-specific technical regulations hinder exports 17
Rules of origin are the top concern for agricultural exporters 19
Trade remedies affect Omani exports 21
Exports to Qatar are difficult due to the political climate 21
Some of the Omani documentation requirements are deemed burdensome 21
Procedural obstacles make compliance with regulations difficult 21
Importers are less affected by burdensome regulations 23
Technical measures are the most reported issue for importers 23
Business environment in Oman is positive and improving 24
CHAPTER 3 THE WAY FORWARD 26
APPENDICES 29
Appendix | Non-tariff measures surveys: global methodology 29
Appendix Il Non-tariff measures classification 33
Appendix Il Procedural obstacles 35
References 36

ITC series on Non-tariff Measures 37



Oman: Business Perspectives

Tables and figures

Figure 1
Figure 2
Figure 3
Figure 4
Figure 5
Figure 6
Figure 7
Figure 8
Figure 9
Figure 10
Figure 11
Figure 12
Figure 13
Figure 14
Figure 15
Figure 16

Acronyms

The survey interviewed 162 Omani exporters and importers 9
Entity in charge of the companiesd expona
Size and location of companies interviewed 10
Main export sector of interviewed companies 11
Main export market of interviewed companies 11
Oman has a low female employment rate and few women in key company positions 12
Share of companies affected by burdensome NTMs when exporting 13
Share of burdensome NTMS that are applied by partner countries and Oman 14
Share of troublesome regulations applied by partners, by region and country 15
Type of measures Omani exporters find difficult to comply with, by sector 17
Reported cases of rules of origin by import market and trade agreement 20
Reasons why exporters find difficulties complying with NTMs 22
Procedural obstacles and place where they occur 23
Share of companies affected by burdensome NTMs when importing 23
Type of measures Omani importers find difficult to comply with 24
Business environment in Oman is good and improving 25

Unless otherwise specified, all references to dollars ($) are to United States dollars, and all references to
tons are to metric tons.

ANSI
GAFTA
GCC

ITC
MENA
NTM

PO
UNCTAD

vi

American National Standards Institute

Greater Arab Free Trade Area

Gulf Cooperation Council

International Trade Centre

Middle East and North Africa

Non-tariff measure

Procedural obstacle

United Nations Conference on Trade and Development

proce


file:///C:/Users/missa/Desktop/JA/NTM%20Oman_V3_MTI.docx%23_Toc67663958

Oman: Business Perspectives

Executive summary

Half of Omani companies face obstacles complying with Non-Tariff Measures mainly applied by partner
countries

About half of Omani exporters have difficulties complying with trade-related regulations or procedures in
Oman and abroad. Most of the issues refer to procedural obstacles linked to trade regulations, rather than
with the regulations themselves. Furthermore, nine out of ten of the reported burdensome cases relate to
measures applied by partner countries to Omani imports, while the remaining refer to domestic regulations.

Non-Tariff measures affect exporters differently across sectors in Oman. A total of 52% of manufacturing
companies face problems with non-tariff measures when exporting, a figure that drops down to 36% for
agricultural exporters.

Omani traders would make the most of regional trade agreements if procedural and regulatory obstacles
were removed

As a member of the Gulf Cooperation Council (GCC) and the League of Arab States, Oman has preferential
access to regional markets. However, obstacles complying with trade regulations in the region hamper the
potential benefits of these preferences. In fact, 78% of the foreign regulations in which Omani exporters
experience difficulties are from the Middle East and North Africa countries, Omandés | argest expor

Issuing the certificate of origin necessary to access to preferential access is a major concern. Omani
exporters and importers report a lack of recognition of the Omani certificate in regional markets. Arbitrary
behavior and lack of knowledge of custom officials about the certificate are the main causes of this issue.
The issue exacerbates due to the delays issuing the certificate via the Bayan electronic single window
system, a problem that has reduced over time.

Omani exporters also struggle with testing and certification requirements when exporting to the Gulf
Cooperation Council (GCC) countries. High costs and delays are common, mainly due to the lack of suitable
testing facilities or the non-acceptance of testing conducted in Omani laboratories.

Better information and communication are key aspects to improve competitiveness of Omani exporters

Increasingt r ansparency and access to information is key to
Tariff Measures in Oman, particularly in regional trade. Most of the issues with NTMs in the region occur due

to misunderstanding or lack of information with established agreement. This report proposes a network of

focal points in each of the regional Gulf Cooperation Council (GCC) and Greater Arab Free Trade Area

( GAFTA) countries to exchange information on changes i
to request any clarifications.

Trade-related information in Oman and the region is scattered across different agencies and websites. To
facilitate communication of trade regulations, requirements and market access conditions, the country should
put in place a trade information portal gathering all relevant information to exporters. Given the importance
of intra-regional trade, a regional trade information portal for the Arab States should also be put in place.

Oman should also ensure proper communication and maintenances of its digital solutions for cross border
trade. It is important to inform companies and public institutions about functionalities of systems such as the
Bayan electronic single window, and to train them to properly use this system. Proper maintenance and
streamlined approval process are essential to reach the goal of fully paperless system.

Vi
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UNDERSTANDING NON-TARIFF MEASURES

What are non-tariff measures?

Non-tariffmeasures (NTMs) ar e
other than customs tariffs, that can potentially have
an economic effect on international trade in goods,
changing quantities tTthaded, or
concept of NTMs is neutral and does not imply a
direction of impact.?

Being 6defined by what
measures comprise many policies other than tariffs.
They are complex legal texts specific to the product

and applying country. They are more difficult to

quantify or compare than tariffs. Classifying NTMs

NTMs may be applied for legitimate reasons,
including the protection of human, animal and plant
health. As such, this report does not make a
judgement on intentions or the legitimacy of a
measure.

By design, the survey only captures measures that cause
difficulties for trading companies. NTMs analyzed in this report
refer to Oburdensome NTMs©®6.
complex, understanding their terminology and classification is
important.

The diversity of non-tariff measures requires a
classification system. ITC NTM surveys are based
on the international classification developed by the

Multi-Agency Support Team, incorporating minor

Procedural obstacles and adaptations to the ITC NTM survey approach.*

the business environment

Procedural obstacles refer to practical
challenges directly related to the implementation
of non-tariff measures. Examples include
problems caused by the lack of adequate testing
facilities to comply with technical measures or
excessive paperwork in the administration of
licences.

Inefficiencies in the trade-related business
environment may have similar effects, but these
are unrelated to specific NTMs. Examples
include delays and costs due to poor
infrastructure or inconsistent behavior of official
at customs or ports.

1 Multi-Agency Support Team (2009).

2The tertmardinfofn barriero implies a -AgergyaSupperteleam mam the Group of Enninerst Begsons The Mul t
on Non-Tariff Barriers proposed thatnon-t ar i ff trade barriers be a subset of NTMs with a

% Deardorff and Stern (1998).
4 For further details on the Multi-Agency Support Team NTM classification, see Appendix II.
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A BUSINESS SURVEY ON NON-TARIFF MEASURES

A business perspective is imperative

As exporters and importers deal with NTMs and other challenges firsthand, a
business perspective on these measures is indispensable. For governments,
understanding the main concerns of companies about non-tariff measures,
procedural obstacles and trade-related business environments can help define
national strategies to overcome trade obstacles.

The International Trade Centre (ITC) carried out the NTM Business Survey in
Oman in 2018. The survey seeks to provide a better understanding of the trade
obstacles confronting Omani companies and to identify potential bottlenecks
related to trade procedures and cross-border operations.

Information obtained from the survey will help both the private sector and the
Government create an enabling environment for private sector development and
improve the export competitiveness of Oman.

Methodology and survey implementation

ITC adapted the general methodology of the survey to meet the needs and
requirements of Oman.® ITC compiled a registry of active exporters in the country
to determine the population size and to contact the companies. A stratified
random sampling method was used to calculate the sample size for each sector.
This approach ensures that survey results are representative by sector.

Interviews with Omani enterprises were held in 2018.

Stakeholder consultations

ITC undertook consultations were held with public and private sector
representatives during t he 60 Nat {Tarifi ¢
Me a s u in 20485 The meeting aimed to validate the results, stimulate a public
and private sector dialogue, and develop proposals and policy options to
address the problems identified in the survey.

Recommendations presented in this report have been drafted in consultation
with relevant experts and stakeholders.

5 For details on the methodology, see Appendix I.
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OMANGOS ECONOMY: THE BI

Region Population (2018)
Middle East 4.8 million
Capital GDP (2018) @
Muscat $79 billion
Omanés sector coaA si ti
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Source: World Development Indicators, the World Bank, 2020.

O ma néxports and imports in 2018

. Exports: $42 billion O MENA

@ Africa (except MENA) @ Rest

Note: Each dot represents a billion.

specifiedo, which

Source: ITC Trade Map, 2020.

Note: The figure does not include exports r e por t ed

G PI CTURE

GDP per capita (2018)
$16,415

Income group
High income

Services sector in Oman has
expanded rapidly in the last five
years, becoming a major
contributor to the GDP, along
with the industrial sector.

Export markets of Oman, 2018

Oman is a net exporter of
goods. The Middle East and
North Africa is the biggest
export market for the country.

Asia (except MENA) @ North America

of the world

far e
e:

to

represent .65%
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Total exports of Oman by type of products Top 5 exported products for Oman,
(1995171 2018) excluding minerals and arms, 2018 (HS 4)
100 g8

80 62%

60

$577

$568 $520

Share of total exports (%)

o

1995 2005 2015
— uels
e Primary commodities, excluding fuels
e \|anufactured goods

Export value in $ millions
Cyclic hydrocarbons (HS 2902)

@ Mineral or chemical nitrogenous fertilizers (HS 3102)
Oman has diversified its exports away from fuels. @ Bars and rods of iron or non-alloy steel (HS 7214)
Chemical products derived from basic forms of fuels @ Semi-finished products of iron or non-alloy steel (HS 7601)

with some degree of processing are the main

manufacturing exports of Oman @ Acyclic alcohols and their derivatives (HS 2905)

Source: UNCTAD, 2020 and ITC Trade Map, 2020.

Origin of Oman imports, 2018 Top 5 imported products for Oman, 2018 (HS 4)

Import value in $ billions

Petroleum oils and oils obtained from bituminous

& UAE Asia ﬁ MENA (excluding UAE) minerals, excluding crude (HS 2710)
N = @ Motor cars and other motor vehicles (HS 8703)
W EU W Rest of the world @® Telephone sets (HS 8517)
® semi-finished products of iron (HS 7207)
The United Arab Emirates is the most important @ |ron ores and concentrates (HS 2601)
i mport mar ket , accountin

imports. Key imported commodities include petroleum
oils, motor vehicles and machinery and appliances.

Source: ITC Trade Map, 2020.
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Omani products with the highest export potential (millions)

Chemicals $648 $1,663
Ferrous metals $754 $1,470
Metals (except ferrous metals) @ $974
Fertilizers @ $877
Plastics and rubber @ $420 $792
Mineral products & electrical energy (e $216 Y v
Processed or preserved food products &3 EYRE] $411 Chemicals and ferrous metals, two of
O ma nkiggest manufacturing
Machinery @ $382 exports, are also the products with the
highest export potential.
Dairy products ﬁﬁ BtA $289
Live animals (except poultry) @-m $273
The Export Potential indicates a potential Il The Untapped Potential signals room for export
export value based on supply, demand and growth if frictions, for example in the form of
ease of trade considerations. regulatory or procedural obstacles can be overcome.
Export partners with the highest export potential (millions)
United Arab Emirates c [ $339] $1,478
china @ $1,010
ndia —= $985
United States ﬁ; $590 $871
Saudi Arabia $311 $709
catar 3P $415
Malaysia == EPI  $335
- The United States is the market with the
Indonesia IESEYE] 3263 largest untapped export potential for Oman,
valued at $590 million. Oman also has large
cuwait @ $231 untapped export potential in China and the

United Arab Emirates.

Somalia ° Y& 3205

Source: ITC Export Potential Map, 2020.
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Exporters in Oman, by sector and region

Wood, wood products
and paper, 5%

Yarn, fabric and
b . textiles, 2%

Electronic
components,
2% '

Transport
ﬁ eauipment. 0.4% Non-electric

machinery, 4% Chemicals,
23%

]
IEI .
% . Minerals, 10%
§¥E

Fresh food and
@

Leather and leather
products, 1%

Excluded 0.5%

Metal and other basic Processed food
manufacturing, 19% and agro-based
products, 16%

Clothing, 0.8%

¢

raw agro-based
products, 10%

&

Miscellaneous
manufacturing, 5%

@ Agriculture The largest number of Omani exporters are from the
® , chemicals, metal and other basic manufacturing, and
Manufacturing processed food sectors.

Ad Dakhiliyah / \

Ad Dhahirah Most companies are
located in the capital
Muscat, and in the port
Al Batinah South city of Sohar located in
Al Buraymi the governorate of Al

Batinah North.

n—‘c I—‘l

Al Batinah North

Al Wusta

Ash Shargiyah North k J

Ash Shargiyah South

I—‘l I—“ |—‘c

Dhofar

Muscat

l-'q I—‘ll I—“

Musandam

Source: Based on a registry of exporters compiled by ITC.
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Duty-f r ee access eafricudurehproduits is lowimindia and Korea, key markets for their

exports
W 5
|t3|v§rs_|f|catlog 95? Average MNF of Preference Duty-free imports
(R ATNIEAL S e traded tariff lines margin

Tariff
Oman's major export lines (% | Value (% of
HS-2 digit | HS-6 digit | Simple | Weighted Weighted of total total

Agricultural products

United Arab Emirates 10 29 5 3.9 3.9 100 100

Saudi Arabia 8 16 9.6 5.3 5.3 100 100

Qatar 15 45 5.8 5.3 5.3 100 100

Iran 5 11 17.6 9.0 0.0 0.0 0.0

Bahrain 12 28 7.5 6.9 6.9 100 100

Non-agricultural products

China 2 6 5.8 0.5 0.0 16.4 88.0
India 9 22 9.7 5.3 0.0 2.8 28.9
Japan 1 2 1.4 0.0 0.0 65.7 99.7
Republic of Korea 2 2 5.3 3.0 0.0 21.0 0.4

United Arab Emirates 25 61 4.8 5.7 5.7 100.0 100.0

Source: World Tariff Profiles i World Trade Organization (2021).

Oman has implemented all of its Trade Facilitation Agreement Commitments

o%g\

Omanos
notification status

the Trade Facilitation

Oman ratified
implemented all

Facilitation 2 2 Agreement 2 2 commitments
2017

Agreement entered into
force ZUL

Category A

0 Provisions implemented when the
9 8 7 agreement entered into force

Category B

0 Provisions that Oman has committed
2 A) to implement following a transitional
period i latest by October 2021.

Source: WTO Trade Facilitation Agreement Database, September 2020.



Oman: Business Perspectives

Most of Omané fee trade agreements have been negotiated through the Gulf Cooperation Council (GCC)

Guif Co
Bilateral free trade agreements :Oe,-ef.
/0/70
United States O(’O
<
P

3
Plurilateral free trade agreements b
European Free Trade Association (EFTA) -

Bahrain

Gulf Cooperation Council (GCC)

Singapore - Gulf Cooperation Council (GCC) ,f United Arab

(
: : Qatar Emirates
League of Arab States Saudi Arabia ‘

Bilateral partial trade agreements

Jordan Oman

Ongoing plurilateral trade
agreement negotiations

Gulf Cooperation Council (GCC) - China
Gulf Cooperation Council (GCC) - Jordan
Gulf Cooperation Council (GCC) - Pakistan

Note:To t he best of | TCdbs knowledge, this figure reflects t Whchs:c
preferences are granted varies from country/territory to country/territory. Only agreements with reciprocal preferences are shown. Oman
may be granted preferential tariffs resulting from trade regimes such as the Generalized System of Preferences, i.e., from countries
providing non-reciprocal preferential tariffs to developing and least developed countries.

Source: ITC Market Access Map, 2021.
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CHAPTER 1 PROFILES OF SURVEYED COMPANIES

m an B Nk

ITC interviewed companies in Oman in a two-stage process:

Tel ephone | nt |

The first step involves short telephone
interviews designed to confirm the
main sector of activity, direction of participate in detailed face-to-face
trade and whether the company has interviews. During these interviews,

experienced difficulties with non-tariff they are asked for details about the
measures. types and causes of the regulatory

NTM-related problems they face.

Facted ace inte

Companies facing obstacles due to
non-tariff measures are invited to

Companies interviewed in the phone
screening phase are selected based A total of 45 companies affected by
on stratified random sampling. A total measures  that they considered
of 162 firms were interviewed in this ﬁ _burde_nsome participated in these
phase. Most of the companies interviews.

interviewed were engaged in both
export and import activities (Figure 1).

Figure 1 The survey interviewed 162 Omani exporters and importers

Stage 1: Telephone interviews 16 131
Companies interviewed
Stage 2: Face-to-face interviews (& 39
’ Exporters Both exporters and Importers
importers

Source: ITC NTM Business Survey in Oman, 2018.

Exporters are also producers of goods. Most handle their own export process

All surveyed exporters manufacture the products they trade. The survey excludes companies such as freight
forwarders or other third-party that provide services on the export or import clearance process.
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A total of 76% of the companies are involved in the export process of their goods. Most of these companies
handle the export procedures on their own. Around 15% of the companies rely on the services of specialized

forwarding companies, while the remaining 7% rely on foreign buyers to take care of the export process
(Figure 2).

Figure 2 Enttyi n char ge of exporeprocessmpani es 0

Specialized forwarding company

Both the company and the specialized
forwarding company

The company itself

Both the company and the partner company abroad

Partner company abroad

./—. Unspecified

1%
Source: ITC NTM Business Survey in Oman, 2018.

Most surveyed companies are medium-sized and large and located in the capital Muscat

Large and medium-sized companies make up 97% of the interviewed companies (Figure 3). Companies with
107 99 employees are classified as medium-sized and those with 100 or more are classified as large. Micro

and small companies, those with less than 10 employees, make up only a small share of the interviewed
exporters (3%).

An effort was made to gather company insights from different regions. As such, the survey covered eight out

of the eleven Governorates of Oman. Among the interviewed exporters, more than half were based in Muscat
region i the economic hub of the country.

Figure 3 Size and location of companies interviewed’

Micro Small
0.5% 2.5%
® $ Ad Dakhilivah

105 § Ad Dhahirah
Al Batinah North

5 Al Batinah South
5 Al Buraymi

Al Wusta

Ash Shargiyah North
F Ash Shargiyah South
T Dhofar
T Muscat

Musandam

Medium

49%

Source: ITC NTM Business Survey in Oman, 2018.

7 Company size corresponds to the national classification based on number of employees. Companies with less than five employees
are classified as micro; between five and nine employees are classified as small; between ten and 99 are medium- sized companies,
and those with more than 99 companies are considered large companies.

10
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Exporters from most of the sectors are covered®

At a broad level, two-thirds of the interviewed exporters are from the manufacturing sector. Chemicals (19%),
metal and other basic manufacturing (18%) and miscellaneous manufacturing (12%) are among the main
types of products exported by these companies (Figure 4).

Companies from the agricultural sector make up 24% of the sample, which include exporters of processed
food (14%) and fresh food (10%). Given the importance of petroleum and mineral exports to the Omani
economy, a few companies from these sectors were also interviewed.

Figure 4 Main export sector of interviewed companies

Source: ITC NTM Business Survey in Oman, 2018

Asia is the main export market of surveyed companies

Asia is the main export destination for 90% of the surveyed companies. The Middle East and North Africa
(MENA) region is the main destination only for 1% of companies interviewed, while Europe and the rest of
Africa are top destinations for 3% of surveyed exporters respectively.

Figure 5 Main export market of interviewed companies

Asia: 90%

@ North America: 1% . Europe: 3%

OMENA: 1%

. Africa: 3%
o

Australia  and the
Oceanic: 1%

Source: ITC NTM Business Survey in Oman, 2018.

8TC categorizes the surveyed companies in two broad sectors (agriculture and manufacturing) and a further 13 subsectors i based

on the main export of each company.
11













































