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About the paper 

Roughly half of the exporters in Oman are facing challenges related to regulatory and procedural obstacles 
to trade. 

Tackling the burdensome non-tariff measures within the Middle East and North Africa region is key for Omani 
exporters to benefit from the regional trade agreements. 

The report recommends improving the transparency and capacity in regional borders, as well as promote a 
regional dialogue to improve quality infrastructure. 
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Executive summary 

Half of Omani companies face obstacles complying with Non-Tariff Measures mainly applied by partner 
countries 

About half of Omani exporters have difficulties complying with trade-related regulations or procedures in 
Oman and abroad. Most of the issues refer to procedural obstacles linked to trade regulations, rather than 
with the regulations themselves. Furthermore, nine out of ten of the reported burdensome cases relate to 
measures applied by partner countries to Omani imports, while the remaining refer to domestic regulations. 

Non-Tariff measures affect exporters differently across sectors in Oman. A total of 52% of manufacturing 
companies face problems with non-tariff measures when exporting, a figure that drops down to 36% for 
agricultural exporters. 

Omani traders would make the most of regional trade agreements if procedural and regulatory obstacles 
were removed 

As a member of the Gulf Cooperation Council (GCC) and the League of Arab States, Oman has preferential 
access to regional markets. However, obstacles complying with trade regulations in the region hamper the 
potential benefits of these preferences. In fact, 78% of the foreign regulations in which Omani exporters 
experience difficulties are from the Middle East and North Africa countries, Omanôs largest export market. 

Issuing the certificate of origin necessary to access to preferential access is a major concern. Omani 
exporters and importers report a lack of recognition of the Omani certificate in regional markets. Arbitrary 
behavior and lack of knowledge of custom officials about the certificate are the main causes of this issue. 
The issue exacerbates due to the delays issuing the certificate via the Bayan electronic single window 
system, a problem that has reduced over time. 

Omani exporters also struggle with testing and certification requirements when exporting to the Gulf 
Cooperation Council (GCC) countries. High costs and delays are common, mainly due to the lack of suitable 
testing facilities or the non-acceptance of testing conducted in Omani laboratories. 

Better information and communication are key aspects to improve competitiveness of Omani exporters  

Increasing transparency and access to information is key to improve the companiesô experience with Non-
Tariff Measures in Oman, particularly in regional trade. Most of the issues with NTMs in the region occur due 
to misunderstanding or lack of information with established agreement. This report proposes a network of 
focal points in each of the regional Gulf Cooperation Council (GCC) and Greater Arab Free Trade Area 
(GAFTA) countries to exchange information on changes in each otherôs regulations or procedures as well as 
to request any clarifications.  

Trade-related information in Oman and the region is scattered across different agencies and websites. To 
facilitate communication of trade regulations, requirements and market access conditions, the country should 
put in place a trade information portal gathering all relevant information to exporters. Given the importance 
of intra-regional trade, a regional trade information portal for the Arab States should also be put in place. 

Oman should also ensure proper communication and maintenances of its digital solutions for cross border 
trade. It is important to inform companies and public institutions about functionalities of systems such as the 
Bayan electronic single window, and to train them to properly use this system. Proper maintenance and 
streamlined approval process are essential to reach the goal of fully paperless system. 
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UNDERSTANDING NON-TARIFF MEASURES 
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1 Multi-Agency Support Team (2009). 
2 The term ónon-tariff barrierô implies a negative impact on trade. The Multi-Agency Support Team and the Group of Eminent Persons 
on Non-Tariff Barriers proposed that non-tariff trade barriers be a subset of NTMs with a óprotectionist or discriminatory intentô. 
3 Deardorff and Stern (1998). 
4 For further details on the Multi-Agency Support Team NTM classification, see Appendix II. 

Non-tariff measures (NTMs) are ópolicy measures, other than 
customs tariffs, that can potential ly have an economic effect on 
international trade in goods, changing quantit ies traded, or prices 
or bothô.1 The concept of NTMs is neutral and does not imply a 
direction of impact.2  

Being ódefined by what they are notô3, these measures comprise 
many policies other than tariffs. They are complex legal texts  
specific to the product and applying country. They are more 
diff icult to quantify or compare than tariffs.  

Understanding non-tariff measures 

NTMs may be applied for legit imate reasons, including the 
protection of human, animal and plant health. As such, this 
report does not make a judgement on intentions or the 
legit imacy of a measure. By design, the survey only captures 
measures that cause diff icult ies for trading companies. NTMs 
analyzed in this report refer to óburdensome NTMsô. Because 
obstacles to trade are complex, understanding their 
terminology and classification is important.  

The diversity of non-tarif f measures requires a classif ication 
system. ITC NTM surveys are based on the international 
classif ication developed by the Multi-Agency Support Team, 
incorporating minor adaptations to the ITC NTM survey 

Classifying NTMs 

Procedural obstacles refer to practical challenges directly related to 
the implementation of non-tariff  measures. Examples include 
problems caused by the lack of adequate testing facil i t ies to comply 
with technical measures or excessive paperwork in the administration 
of l icenses.  
 
Inefficiencies in the trade-related business environment may have 
similar effects, but these are unrelated to specific NTMs. Examples 
include delays and costs due to poor infrastructure or inconsistent 
behaviour of officials at customs or ports.  

Procedural obstacles and business environment 

Non-tariff measures (NTMs) are ópolicy measures, 
other than customs tariffs, that can potentially have 
an economic effect on international trade in goods, 
changing quantities traded, or prices or bothô.1 The 
concept of NTMs is neutral and does not imply a 

direction of impact.2  

 
Being ódefined by what they are notô, these 

measures comprise many policies other than tariffs. 
They are complex legal texts specific to the product 

and applying country. They are more difficult to 
quantify or compare than tariffs. 

What are non-tariff measures? 

NTMs may be applied for legitimate reasons, 
including the protection of human, animal and plant 

health. As such, this report does not make a 
judgement on intentions or the legitimacy of a 

measure.  

Classifying NTMs 

The diversity of non-tariff measures requires a 
classification system. ITC NTM surveys are based 
on the international classification developed by the 
Multi-Agency Support Team, incorporating minor 
adaptations to the ITC NTM survey approach.4  

By design, the survey only captures measures that cause 
difficulties for trading companies. NTMs analyzed in this report 
refer to óburdensome NTMsô. Because obstacles to trade are 
complex, understanding their terminology and classification is 

important.  

Procedural obstacles refer to practical 
challenges directly related to the implementation 

of non-tariff measures. Examples include 
problems caused by the lack of adequate testing 

facilities to comply with technical measures or 
excessive paperwork in the administration of 

licences.  

 
Inefficiencies in the trade-related business 

environment may have similar effects, but these 
are unrelated to specific NTMs. Examples 

include delays and costs due to poor 
infrastructure or inconsistent behavior of officials 

at customs or ports. 

Procedural obstacles and  
the business environment 
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A BUSINESS SURVEY ON NON-TARIFF MEASURES  
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5 For details on the methodology, see Appendix I. 

 

The International Trade Centre (ITC), in collaboration with the World 
Bank, carried out the NTM Business Survey in Pakistan in 2019. The 
survey seeks to provide a better understanding of the trade obstacles 
confronting Pakistani companies and to identify potential bottlenecks 
related to trade procedures and cross -border operations.  

As exporters and importers deal with NTMs and other challenges 
f irsthand, a business perspective on these measures is indispensable. For 
governments, understanding the main concerns of companies about non-
tariff measures, procedural obstacles and trade-related business 
environments can help define national strategies to overcome trade 
obstacles. 

Information obtained from the survey wil l  help both the private sector and 
the Government create an enabling environment for private sector 
development and improve the export competit iveness of . 

A business perspective is imperative 

ITC adapted the general methodology of the survey to meet the needs 
and requirements of Pakistan. 5 ITC compiled a registry of more than 
12,000 active exporters in  the country to determine the population size 
and to contact the companies. A stratif ied random sampling method was 
used to calculate the sample size  for each sector.  This approach ensures 
that survey results are representative by  sector. 

Interviews with Pakistani enterprises were held in FebruaryïJuly 2019. 
Additional interviews were also conducted with representatives of 
various public agencies and business associations.  

Methodology and survey implementation 

ITC, together with the World Bank and the Ministry of Commerce , 
organized the National Stakeholder Meeting on Non-Tariff Measures on 
17 July 2019 in Islamabad to present the survey results to public and 
private sector represenatives.6  

The meeting aimed to validate the results, stimulate a public and private 
sector dialogue, and develop proposals and policy options to address 
the problems identif ied in the survey. 

ITC has also engaged bilaterally with representatives of public sector 
agencies and business associations, as well as experts on Pakistani 
trade policy, custom procedures and quality infrastructure , to gain a 
comprehensive understanding NTM-related hurdles faced by exporters 
and importers in the country. 

Recommendations presented in this report have been drafted in 
consultation with relevant experts and stakeholders.  

Stakeholder consultations 

As exporters and importers deal with NTMs and other challenges firsthand, a 
business perspective on these measures is indispensable. For governments, 
understanding the main concerns of companies about non-tariff measures, 
procedural obstacles and trade-related business environments can help define 
national strategies to overcome trade obstacles. 

The International Trade Centre (ITC) carried out the NTM Business Survey in 
Oman in 2018. The survey seeks to provide a better understanding of the trade 
obstacles confronting Omani companies and to identify potential bottlenecks 
related to trade procedures and cross-border operations.  

Information obtained from the survey will help both the private sector and the 
Government create an enabling environment for private sector development and 
improve the export competitiveness of Oman. 

A business perspective is imperative 

ITC adapted the general methodology of the survey to meet the needs and 
requirements of Oman.5 ITC compiled a registry of active exporters in the country 
to determine the population size and to contact the companies. A stratified 
random sampling method was used to calculate the sample size for each sector. 
This approach ensures that survey results are representative by sector. 

Interviews with Omani enterprises were held in 2018. 

Methodology and survey implementation 

ITC undertook consultations were held with public and private sector 
representatives during the óNational Stakeholder Meeting on Non-Tariff 
Measuresô in 2018. The meeting aimed to validate the results, stimulate a public 
and private sector dialogue, and develop proposals and policy options to 
address the problems identified in the survey. 

Recommendations presented in this report have been drafted in consultation 
with relevant experts and stakeholders. 

Stakeholder consultations 
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OMANôS ECONOMY: THE BIG PICTURE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Source: ITC Trade Map, 2020. 

Exports: $42 billion 

Imports: $26 billion 
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4.8 million 

GDP (2018) 
$79 billion 

GDP per capita (2018) 
$16,415 

0

10

20

30

40

50

60

70

80

1
9
9
8

2
0
0
0

2
0
0
2

2
0
0
4

2
0
0
6

2
0
0
8

2
0
1
0

2
0
1
2

2
0
1
4

2
0
1
6

2
0
1
8

S
e
c
to

r'
s
 c

o
n
tr

ib
u
ti
o

n
 t
o
 G

D
P

 (
%

)

Agriculture Industry Services

2% 

52% 
47% 

45% 46% 
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Source: World Development Indicators, the World Bank, 2020. 

 

North America Asia (except MENA) 

Africa (except MENA) Rest of the world 

MENA 

58%25%

4%
5%

7%

Omanôs sector composition (1998 ï 2018) 

Omanôs exports and imports in 2018 Export markets of Oman, 2018 

Services sector in Oman has 
expanded rapidly in the last five 

years, becoming a major 
contributor to the GDP, along 

with the industrial sector. 

Oman is a net exporter of 
goods. The Middle East and 
North Africa is the biggest 

export market for the country. 

Note: Each dot represents a billion.  Note: The figure does not include exports reported to ñareas not elsewhere 
specifiedò, which represent 65% of exports reported by Oman. 
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82% 

62% 

12% 24% 

Total exports of Oman by type of products 
(1995 ï 2018) 

Top 5 exported products for Oman, 
excluding minerals and arms, 2018 (HS 4) 

Source: UNCTAD, 2020 and ITC Trade Map, 2020. 

 

Origin of Oman imports, 2018 Top 5 imported products for Oman, 2018 (HS 4) 

Source: ITC Trade Map, 2020. 

 

Cyclic hydrocarbons (HS 2902) 

Acyclic alcohols and their derivatives (HS 2905) 

Bars and rods of iron or non-alloy steel (HS 7214) 

Mineral or chemical nitrogenous fertilizers (HS 3102) 

Semi-finished products of iron or non-alloy steel (HS 7601) 

Export value in $ millions 

$755 
$720 

$577 $568 $520 

UAE MENA (excluding UAE) 

Rest of the world 

Asia 

EU 
27 

46%

17%

13%

11%

13%

Oman has diversified its exports away from fuels. 
Chemical products derived from basic forms of fuels 

with some degree of processing are the main 
manufacturing exports of Oman. 

The United Arab Emirates is the most important 
import market, accounting for 46% of Omanôs total 

imports. Key imported commodities include petroleum 
oils, motor vehicles and machinery and appliances.  

Petroleum oils and oils obtained from bituminous 
minerals, excluding crude (HS 2710) 

Telephone sets (HS 8517) 
Motor cars and other motor vehicles (HS 8703) 

Semi-finished products of iron (HS 7207) 
Iron ores and concentrates (HS 2601) 

Import value in $ billions 

$1.3 
$1.2 

$0.7 $0.7 

$0.5 
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Source: ITC Export Potential Map, 2020. 

$648 

$754 

$404 

$278 

$420 

$216 

$228 

$226 

$152 

$211 

$1,663 

$1,470 

$974 

$877 

$792 

$427 

$411 

$382 

$289 

$273 

Chemicals 

Ferrous metals 

Metals (except ferrous metals) 

Fertilizers 

Plastics and rubber 

Mineral products & electrical energy 

Processed or preserved food products 

Machinery 

Dairy products 

Live animals (except poultry) 

$389 $1,478 

$1,010 

$985 

$871 

$709 

$415 

$335 

$263 

$231 

$205 

$506 

$380 

 $590 

$311 

$171 

$204 

$139 

$128 

$71 

United Arab Emirates 

China 

India 

United States 

Saudi Arabia 

Qatar 

Malaysia 

Indonesia 

Somalia 

Kuwait 

The United States is the market with the 
largest untapped export potential for Oman, 
valued at $590 million. Oman also has large 
untapped export potential in China and the 

United Arab Emirates.  

Chemicals and ferrous metals, two of 
Omanôs biggest manufacturing 

exports, are also the products with the 
highest export potential. 

Omani products with the highest export potential (millions) 

The Export Potential indicates a potential 
export value based on supply, demand and 
ease of trade considerations. 

The Untapped Potential signals room for export 
growth if frictions, for example in the form of 

regulatory or procedural obstacles can be overcome. 

Export partners with the highest export potential (millions) 
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38 4 
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Excluded, 0.5% 

Manufacturing 

Metal and other basic 
manufacturing, 19% 

Transport 
equipment, 0.4% 

Miscellaneous 
manufacturing, 5% 

Processed food 
and agro-based 
products, 16% 

Fresh food and 
raw agro-based 
products, 10% 

Non-electric 
machinery, 4% 

Electronic 
components, 
2% 

Wood, wood products 
and paper, 5% 

Yarn, fabric and 
textiles, 2% 

Chemicals, 
23% 

Clothing, 0.8% 

Minerals, 10% 

Leather and leather 
products, 1% 

Agriculture 

Source: Based on a registry of exporters compiled by ITC. 

169 

Al Batinah North 

Ad Dakhiliyah 

Ad Dhahirah 

Al Batinah South 

Al Buraymi 

Al Wusta 
Ash Sharqiyah North 

Ash Sharqiyah South 

Dhofar 

Muscat 

Musandam 
17 

43 
6 

8 

1 

1 

Exporters in Oman, by sector and region 

 

The largest number of Omani exporters are from the 
chemicals, metal and other basic manufacturing, and 

processed food sectors.  

Most companies are 
located in the capital 

Muscat, and in the port 
city of Sohar located in 
the governorate of Al 

Batinah North. 
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Duty-free access of Omaniôs non-agricultural products is low in India and Korea, key markets for their 
exports 

Oman's major export 
markets (2020) 

Diversification 95% 
trade in number of 

Average MNF of 
traded tariff lines 

Preference 
margin 

Duty-free imports 

HS-2 digit HS-6 digit Simple Weighted Weighted 

Tariff 
lines (% 
of total) 

Value (% of 
total) 

Agricultural products 

United Arab Emirates 10 29 5 3.9 3.9 100 100 

Saudi Arabia 8 16 9.6 5.3 5.3 100 100 

Qatar 15 45 5.8 5.3 5.3 100 100 

Iran 5 11 17.6 9.0 0.0 0.0 0.0 

Bahrain 12 28 7.5 6.9 6.9 100 100 

Non-agricultural products 

China 2 6 5.8 0.5 0.0 16.4 88.0 

India 9 22 9.7 5.3 0.0 2.8 28.9 

Japan 1 2 1.4 0.0 0.0 65.7 99.7 

Republic of Korea 2 2 5.3 3.0 0.0 21.0 0.4 

United Arab Emirates 25 61 4.8 5.7 5.7 100.0 100.0 

 
Source: World Tariff Profiles ï World Trade Organization (2021). 

Oman has implemented all of its Trade Facilitation Agreement Commitments 

 

  

Category A 

Provisions implemented when the 

agreement entered into force 

Category B 

Provisions that Oman has committed 

to implement following a transitional 

period ï latest by October 2021. 
2% 

98% 

FEB 

2017 
22 

The Trade 
Facilitation 
Agreement 

entered into 
force  2017 

FEB 

22 

Oman ratified 
the Trade 

Facilitation 
Agreement 

100% 
Oman has 

implemented all 
commitments  

Omanôs 
notification status 

Source: WTO Trade Facilitation Agreement Database, September 2020. 
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Most of Omanôs free trade agreements have been negotiated through the Gulf Cooperation Council (GCC) 

 

 
Bilateral free trade agreements 

United States 

Bilateral partial trade agreements 

Jordan 

Plurilateral free trade agreements 

European Free Trade Association (EFTA) -  
Gulf Cooperation Council (GCC) 

Singapore - Gulf Cooperation Council (GCC) 

League of Arab States 

Ongoing plurilateral trade 
agreement negotiations 

Gulf Cooperation Council (GCC) - China 
Gulf Cooperation Council (GCC) - Jordan 
Gulf Cooperation Council (GCC) - Pakistan  

Note: To the best of ITCôs knowledge, this figure reflects the situation as of September 2020. The number and list of products for which 
preferences are granted varies from country/territory to country/territory. Only agreements with reciprocal preferences are shown. Oman 
may be granted preferential tariffs resulting from trade regimes such as the Generalized System of Preferences, i.e., from countries 
providing non-reciprocal preferential tariffs to developing and least developed countries. 

Source: ITC Market Access Map, 2021. 

Saudi Arabia 

Oman 

United Arab 
Emirates 

Kuwait 

Qatar 

Bahrain 
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CHAPTER 1 PROFILES OF SURVEYED COMPANIES 

 

ITC interviewed companies in Oman in a two-stage process:  

 

Figure 1 The survey interviewed 162 Omani exporters and importers 

 

 

 

 

 

Source: ITC NTM Business Survey in Oman, 2018. 

Exporters are also producers of goods. Most handle their own export process 

All surveyed exporters manufacture the products they trade. The survey excludes companies such as freight 
forwarders or other third-party that provide services on the export or import clearance process.  

162 
Companies interviewed 

16 15 131 
131 

6 39 

Stage 1: Telephone interviews 

Stage 2: Face-to-face interviews 

Exporters Both exporters and 
importers 

Importers 

Telephone Interviews Face-to-face interviews 

The first step involves short telephone 
interviews designed to confirm the 
main sector of activity, direction of 
trade and whether the company has 
experienced difficulties with non-tariff 
measures.  

Companies interviewed in the phone 
screening phase are selected based 
on stratified random sampling. A total 
of 162 firms were interviewed in this 
phase. Most of the companies 
interviewed were engaged in both 
export and import activities (Figure 1). 

Companies facing obstacles due to 
non-tariff measures are invited to 
participate in detailed face-to-face 
interviews. During these interviews, 
they are asked for details about the 
types and causes of the regulatory 
NTM-related problems they face.  

A total of 45 companies affected by 
measures that they considered 
burdensome participated in these 
interviews.  

©
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A total of 76% of the companies are involved in the export process of their goods. Most of these companies 
handle the export procedures on their own. Around 15% of the companies rely on the services of specialized 
forwarding companies, while the remaining 7% rely on foreign buyers to take care of the export process 
(Figure 2).  

Figure 2 Entity in charge of the companiesô export process 

Source: ITC NTM Business Survey in Oman, 2018. 

Most surveyed companies are medium-sized and large and located in the capital Muscat 

Large and medium-sized companies make up 97% of the interviewed companies (Figure 3). Companies with 
10 ï 99 employees are classified as medium-sized and those with 100 or more are classified as large. Micro 
and small companies, those with less than 10 employees, make up only a small share of the interviewed 
exporters (3%). 

An effort was made to gather company insights from different regions. As such, the survey covered eight out 
of the eleven Governorates of Oman. Among the interviewed exporters, more than half were based in Muscat 
region ï the economic hub of the country. 

Figure 3 Size and location of companies interviewed7 

 

 

 

 

 

 

 

 

Source: ITC NTM Business Survey in Oman, 2018. 

 

7 Company size corresponds to the national classification based on number of employees. Companies with less than five employees 
are classified as micro; between five and nine employees are classified as small; between ten and 99 are medium- sized companies, 
and those with more than 99 companies are considered large companies. 

Specialized forwarding company 
15% 

68% 

1% 

Both the company and the specialized 
forwarding company 

The company itself 

Partner company abroad 

Unspecified 

Both the company and the partner company abroad 

7% 

1% 

7% 

105 

Al Batinah North 

Ad Dakhiliyah 
Ad Dhahirah 

Al Batinah South 
Al Buraymi 
Al Wusta 
Ash Sharqiyah North 
Ash Sharqiyah South 
Dhofar 
Muscat 
Musandam 

13 

27 

5 

7 1 

1 

1 

1 

Small 

2.5% 

Micro 

0.5% 

Medium 

49% 

Large 

48% 



Oman: Business Perspectives  

11 

Exporters from most of the sectors are covered8 

At a broad level, two-thirds of the interviewed exporters are from the manufacturing sector.  Chemicals (19%), 
metal and other basic manufacturing (18%) and miscellaneous manufacturing (12%) are among the main 
types of products exported by these companies (Figure 4).  

Companies from the agricultural sector make up 24% of the sample, which include exporters of processed 
food (14%) and fresh food (10%). Given the importance of petroleum and mineral exports to the Omani 
economy, a few companies from these sectors were also interviewed.  

Figure 4 Main export sector of interviewed companies 

 

Source: ITC NTM Business Survey in Oman, 2018 

Asia is the main export market of surveyed companies 

Asia is the main export destination for 90% of the surveyed companies. The Middle East and North Africa 
(MENA) region is the main destination only for 1% of companies interviewed, while Europe and the rest of 
Africa are top destinations for 3% of surveyed exporters respectively. 

Figure 5 Main export market of interviewed companies 

 

 

 

 

 

 

 

 

 

Source: ITC NTM Business Survey in Oman, 2018. 

 

8 ITC categorizes the surveyed companies in two broad sectors (agriculture and manufacturing) and a further 13 subsectors ï based 
on the main export of each company. 
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